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Putting On a World Premiere
Your Film’s Journey Starts with 

That First Step

by Sam Kauffmann

Most independent filmmakers know that 

making the film is the easy part. Getting the 

film out to the world is more of a challenge. 

When you’re making a film, you’re 

dedicated to only one thing. Your efforts 

have a focus and it takes all your time and 

energy to get the film finished. But once it’s 

done what do you do next? There are so 

many items on your check list: creating a 

DVD, designing postcards, making a movie 

posters, creating a web page, applying to 

film festivals—the list seems endless. 

Every journey starts with the first step, 

and for your film’s journey that first step 

should be a splashy public screening-–a 

movie premiere--to announce to the world 

that your important film has been born.

What’s the point of holding a world 

premiere? First it’s a great way to thank all 

the people who made the film possible--to 

honor the actors, crew and your financial 

backers at a special event. They’ve put in 

a lot of work (or money), and they want to 

see results up on the big screen. You don’t 

have to have a red carpet and klieg lights 

to make them feel special. Just seeing their 

name in the credits, with a theater full of 

people, is thrilling enough. Add in a Q&A, 

a post screening party, and you’ll have them 

lining up to help you on your next film.

But a second reason to hold a premiere 

is that the event can get you much needed 

publicity; it can garner some helpful quotes 

from critics and movie reviewers—quotes 

that you can use on the cover of your 

DVD, on your movie poster, and on the 

postcards—all things you’ll need for the 

festival circuit.

The first question is, where to hold 

the premiere? I live just outside of Boston, 

Massachusetts, so you’d think Boston would 

be my first choice—a metropolitan area 

with two competing newspapers and four 

local television stations. But Boston, like 

New York, LA, or Chicago, has far too many 

festivals and hosts too many film screenings 

for the media to give my short film the 

attention it deserves. Instead, I’d look at 

nearby towns and small cities, like Dedham 

or Worchester because those places almost 

never have film premieres and the splash I’d 

get there would be ten times greater that if I 

held it in Boston. Another strategy is to hold 

it in the town where the film was shot, or 

where the main actor lives. The idea is to 

find a place that has a direct tie in to the 

film and where the media will be excited 

about the event. 

It’s great to hold the premiere at a real 

movie theater, and smaller cities and towns 

often have a theater that’s been divided into 

several screens. Getting the theater to let 

you have one of those screens for a night 

is far easier in a small city or town than in 

New York, Atlanta or Chicago. 

You might consider turning your 

premiere into a benefit for a charity in that 

town. Instead of just having an event that’s 

a lot of fun, why not have your premiere do 

some good as well? You raise money for the 

charity, and they help you promote your 

film. Everyone wins. 

Once a date, time and venue has been 

nailed down, the most important thing 

on your list is getting the local media 

to write stories about the premiere and 

hopefully write a positive review of your 

film. The press coverage will help fill the 

theater and the reviews will provide some 

nice quotes when you design your DVD, 

movie poster, and postcards. Getting press 

coverage requires a careful campaign and 

some lead-time. You’ll need to write a 

press release. You can do a web search 

for “Press Releases” to find information on 

how to write an effective one, but basically 

you’re writing an article about your film 

that includes all the pertinent information. 

Add quotes from you and the actors that 

make the film sound fascinating and a 

must-see. You’ll be amazed at how much 

of your press release appears in published 

articles (especially in small-town weeklies). 

In addition to the press release, you’ll need 

several high quality production stills (not 

screen captures), a film description, and a 

list of cast and crew. For now, that’s your 

press kit. You should have at least 10 DVDs 

so you can send them to movie reviewers at 

the weekly and daily paper. Don’t be afraid 

to e-mail specific reporters who cover local 

events for the daily and weekly papers, as 

well as the arts and entertainment editor. 

Often an e-mail address is listed at the 

bottom of the articles that a reporter writes. 

Attach your press kit to the e-mail. Always 

follow up with a phone call. For local 

television stations you’ll need an electronic 

press kit—the same items as above plus short 

clips (20-30 seconds) from the film. Choose 

a dramatic or funny scene that delivers a 

quick punch. The clips should be available 

on tape. Call your local stations and find 

out which format they’ll accept—Beta SP, 

DVCAM are possible choices. 

Some people are under the mistaken 

impression that film festivals won’t accept 

your film unless they can bill it as a world 

premiere. That is true of a couple of big-

name festivals, but it applies to features not 

shorts. The vast majority of festivals want 

films that have a proven track record, so they 

look for films that have been accepted by 

other festivals, or have had important public 

screenings—like your gala premiere.

Finally, a premiere can start the word-

of-mouth promotion that is critical to 

any successful project. All you need is 

for someone to tell someone who knows 

someone who works for the head of _____

___(fill in the blank) and your film suddenly 

has traction. 

Sam Kauffmann is an award-winning 

filmmaker who teaches film production 

and digital editing at Boston University. His 

most recent film, Massacre at Murambi, 

aired on the PBS series P.O.V. in June.  

www.samkauffmann.com

Sony Electronics, Inc.
Exhibiting at Booth: SU906
Best Choice: HVR-S270U camcorder 
www.sony.com/HDV

Panasonic Broadcast & Television 
Systems, Co.
Exhibiting At Booth: C3512
Best Choice: AJ-HPX3000 camcorder 
www.panasonic.com/broadcast

Bogen Imaging, Inc.
Exhibiting At Booth: C5922
Best Choice: Bogen-Formatt HD 
Supersoft Gold Enhancer 
www.bogenimaging.us

Cooke Optics, Ltd.
Exhibiting At Booth: C10319
Best Choice: Cooke “RED Set,” S4/i 
Lenses 
www.cookeoptics.com

Bogen Imaging, Inc.
Exhibiting At Booth: C5922
Best Choice: Bogen-Manfrotto 503HDV, 
351MVB2K HDV Tripod System 
www.bogenimaging.us

Lowel-Light Mfg., Inc.
Exhibiting at Booth: SU9120
Best Choice: Lowel DV Creator 55 Kit 
www.lowel.com

Chimera
Exhibiting At Booth: C8308
Best Choice: Chimera Combi Kit 8050 
www.chimeralighting.com

Azden Corporation
Exhibiting At Booth: N4924
Best Choice: FMX-42 4-Channel Portable 
Mixer 
www.azdencorp.com

Sonnet Technologies, Inc.
Exhibiting At Booth: SL13808 
Best Choice: Fusion F2 
www.sonnettech.com

LaCie
Exhibiting at Booth: SL14410
Best Choice: 2big Triple (2-disk RAID) 
www.lacie.com

Sony Creative Software
Exhibiting At Booth: SL12413
Best Choice: Vegas Pro 8 
www.sonycreativesoftware.com

Adobe Systems Incorporated
Exhibiting at Booth: SL3220
Best Choice: Adobe® Creative Suite® 3 
Production Premium 
www.adobe.com

Check out the upcoming May 2008 
Edition for photos and interviews 
from the NAB 2008 show floor on the 
“StudentFilmmakers Magazine NAB 2008 
Best Choice” picks. Visit online at  
www.studentfilmmakers.com.
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